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BRETT HART PROMOTED TO EXECUTIVE VICE PRESIDENT AND GENERAL
COUNSEL AT SARA LEE CORPORATION

DOWNERS GROVE, IL, June 9, 2009 -- Today, Sara Lee Corp. (NYSE: SLE) announced the
promotion of Brett Hart, 40, to executive vice president and general counsel for Sara Lee

Corporation. He will have responsibility for all of the company’s worldwide legal activities.

Hart joined Sara Lee in 2003 as assistant general counsel and was promoted to senior vice
president, deputy general counsel and global business practices (GBP) officer in 2005. He has
led the company’s GBP and governance activities, including SEC transactions, shareholder
services, ERISA/benefits and immigration employment law, and has acted as a liaison for the

board of directors and executives.

Prior to Sara Lee, Hart was a partner with Sonnenschein Nath & Rosenthal in Chicago. Before
that, he served as special assistant to the general counsel at the U.S. Department of the Treasury
in Washington, D.C.

Hart received his bachelor’s degree in philosophy and English from the University of Michigan
and a juris doctorate degree from the University of Chicago Law School.

Hart replaces Peggy Foran who has left Sara Lee for personal reasons.

About Sara Lee Corporation

Each and every day, Sara Lee (NYSE: SLE) delights millions of consumers and customers around
the world. The company has one of the world's best-loved and leading portfolios with its innovative
and trusted food, beverage, household and body care brands, including Ambi Pur, Ball Park, Douwe
Egberts, Hillshire Farm, Jimmy Dean, Kiwi, Sanex, Sara Lee, and Senseo. Collectively, these brands
generate more than $12 billion in annual net sales covering approximately 200 countries. The Sara
Lee community consists of 52,000 employees worldwide. Please visit www.saralee.com for the
latest news and in-depth information about Sara Lee and its brands.
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